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Personalized, On-Demand
Geomarketing Analysis Service
Carried Out and Handed In

in Just a Few Hours



DY 4 Marketing MAP
’:{'SIS.TER OnDemand
| -
Matketing 4.0

Eiifsrmany

-

When you need to make strategic decisions and choose your
investments, it is crucial to have the right data.

Managers, consultants and entrepreneurs who need analyses
in just a few hours can now rely on

MarketingMAP On Demand

MarketingMAP is an on- Fast, immediate, just a few MarketingMAP is not a
demand service which clicks away, software, but an on-
allows you not to waste it is the perfect solution to demand back office
resources on databases focus on the target of the service, processed by a
or private software and analysis, identify the right specialized team which
to quickly access the path, broaden it and study it uses the most up-to-
results of the required more in depth. date databases.
analysis. OUR PEOPLE AND
KNOWLEDGE AT YOUR

SERVICE



A standard analysis

includes:

Mapping of catchment
areas defined by the client
(up to 5 isochrones)
through a combination of
travel time, means of tran-
sport and traffic levels.

Analysis of the population
living in each catchment
area by age, sex, families,
immigrants.

Analysis of the supermar-
kets, discount stores,
shopping centres, etc. in
each catchment area with
their commercial informa-
tion (retail surface, cash
desks, brand, shops, etc.).

Comparative analysis of
the data about population
and income based on
provincial, regional and
national mean values.

Data visualization through
charts, diagrams and
cartographic presentation
dossier.
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MarketingMAP
Allows You

to Have

the Right
Information




Analysis

RESEARCH TITLE
AND ABSTRACT
Data Extraction about the Population Living in the
Area around the Designated Target and Concerning
the Setting Up of a New Shopping Centre
Marketing MAP -}
i ren Analysis a

Data Extraction about the
Population Living in the Area
around the Designated Target
and Concerning the Setting Up of
a New Shopping Centre
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GOPF INDICATORS
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INFOCOMMERCIO DATA
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6 Charts
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SisTer S.r.l.

Via Mentana, 10

40026 Imola (Bo) - Italy
Phone +39 0542 364030
Fax +39 0542 612130
Web  www.sis-ter.it
E-mail sister@sis-ter.it

Sales a.seravalli@sis-ter.it
Mobile +39 329 6708288
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